
5ZF1VJJRWRKL » Book Consumer Processing of Cause-Related Marketing (CRM)

 

Consumer Processing of Cause-Related Marketing (CRM)

Filesize: 2.37 MB

 

Reviews

This publication is wonderful. it was actually writtern very completely and beneficial. You may like the
way the writer compose this publication.
(Pr of . Aisha  Mosciski PhD)     

 

DISC L A IM ER      | DM C A 
 

http://www.bookshub.site/disclaimer.html
http://www.bookshub.site/dmca.html


UEHIAMVPMQRQ # eBook / Consumer Processing of Cause-Related Marketing (CRM)

CONSUMER PROCESSING OF CAUSE-RELATED MARKETING (CRM)

VDM Verlag Mai 2010, 2010. Taschenbuch. Book Condition: Neu. 222x149x28 mm. Neuware - Cause-related
marketing (CRM), a tool of corporate social responsibility, has grown significantly since the beginning of the
1980s. The strategy consists of a contribution to a cause through a purchase of a product/service by
consumers. This book proposes a new model combining two known processing models to test the influence of
gender and values on CRM message evaluations. Also, by perceiving and processing corporations' intentions as
exploitative, consumers may develop resistance toward the company/brand/product and the sponsored cause.
Therefore, an experiment divided in three sessions was employed, using a sample of 444 students, to examine
consumers' attitudes and purchase intentions toward companies sponsoring causes. As predicted, women
demonstrated more positive attitudes toward the company/brand/product sponsoring a health/disease cause
and the sponsorship of a health/disease cause than did men. Although women evaluated themselves as more
caring than did men, caring values did not mediate the relationship between gender and attitudes toward
corporate sponsorship and purchase intentions. As expected, consumers (particularly men) showed more
skepticism toward CRM programs. 384 pp. Englisch.
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